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Brand Name: sanatchob
Industry: Handcrafted Wooden Products
Brand Positioning: Luxurious, Sustainable, Natural, and Modern

Brand Mission: sanatchob aims to create high-quality wooden products that

are meticulously handcrafted and in complete harmony with nature. Our goal is to
provide customers with a natural and stylish experience alongside durability and

functionality.

Brand Features and Values:

 Naturalism: Respect for nature and the use of natural and sustainable raw

materials.
» Handcrafted: Each product is carefully handcrafted.

* Quality and Durability: Our products have a long lifespan and high performance due

to quality raw materials and engineered design.

» Modern and Minimalist: Simple and elegant designs that stand out in any space
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Dark Brown : Representing natural wood and authenticity. Light Cream : Asoft and natural color.

4B3621 CMYK : 51/64/82/57 RGB : 75/54/33 D4C5A9 CMYK : 17/19/35/0 RGB : 212/197/169
Earthy Green : Signifying sustainability and a connection with nature. Light Gray : For subtle details and contrasts.

037576 CMYK : 88/36/51/13 RGB : 3/117/118 B2B2B2 CMYK : 31/25/25/0 RGB : 178/178/178
Earthy Green : Signifying sustainability and a connection with nature. Light Gray : For subtie details and contrasts.

8F9ATA CMYK : 47/29/57/3 RGB : 143/154/122 100906 CMYK - 80/80/80/80 RGB : 16/9/6
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“ Every Piece Is A Story To Be Touched”
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