A Coplete Guide to Marketing in Instagram TV
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Introduction

It would be very good if you could find a method to attract more audience towards your
business through usage of long-form videos in social networks, and to reduce your
advertisement costs accordingly, would not it? Nowadays, many primary users of IGTV video
platform (Instagram television) are doing this. Instagram advocates are enjoying a new
attractive and addictive video format; and, many smart businesses are simultaneously
attracting many customers through the same method. Studying the following text, you will

not be fallen behind the aforementioned businesses.

Here, a user guide is provided for IGTV. During a short period of time, you will be trained how
to use and manage capabilities presented by IGTV (owned by Instagram). Primarily, you would
become familiarized with Instagram television capabilities to know why the app is highly useful
when used for business marketing. Then, a set of technical points would be explained for
production of attractive videos in IGTV app. New IGTV video app owned by Instagram provides
you with the chance of using an applied video marketing platform. After reading the article,

your will understand the reason why this Instagram feature is very useful and functional.



What is IGTV?

IGTV app is in fact the same as Instagram television, used to share videos on Instagram as a

favorable social network; and, in general, it is fully integrated with Instagram as the main app.

Users can watch videos on Instagram or the specialized ICTV app, itself.

Various businesses also can use Instagram television as a part of their marketing program in

social networks to reach a wider audience.
Following main points are provided for marketers, regarding IGTV app:

e Each video takes between 15 to 60 minutes;

¢ They are all vertical videos;

¢ You will be automatically subscribed to the IGTV channels of brands that you follow;
e The application is allocated to pre-recorded videos, not those to be shared live; and,
e Itisonly accessible on mobile phones.

Specifications of IGTV Videos

IGTV app requires vertical format for all videos and it is one of the very important points in

relation to this app. In many social media, users have been provided with possibility of using



vertical videos; however, vertical format has not been widely used, till present time. Also,

using vertical format in IGTV is not an option; instead, it is one of its main requirements.
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In the rest of article, other technical requirements of IGTV will be dealt with and some points
would be suggested as for creating high quality and beautiful videos in vertical format. Other
technical requirements as for IGTV videos are mentioned below, according to the instructions

provided by Instagram:

= Minimum frame rate: 30 frames/s;

= Minimum film resolution: 720 pixels;

= Maximum file size for videos that are 10 minutes or less:650MB: 650MB;

= Maximum file size for videos that are 10-60 minutes: 3.6GB;

= Suggested size as for the title image of video: 420x654 pixels (1:1.55);

= All videos have to have MP4 format;

» Ordinary videos have to be between 15 seconds to 10 minutes long, and only
confirmed user accounts would be able to upload long-form videos. Ordinary people
and those brands not confirmed are capable of uploading maximum video length of
10 minutes; and,



= Uploading videos with more than 10 minutes long through confirmed user accounts
is only possible on PCs, not mobile phones.

How to Produce High Quality Vertical Videos?
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I 1. While video shooting, camera has to be hold vertically. If not, you may need to rotate
! the video, as for editing. Another method is video shooting vertically and cropping it
: on its edges, while editing. However, this would be resulted in reduction of quality, as
| two third of the video would be cropped. Also, if you video shoot vertically, you have
: to guess what items would be possibly within the frame and what items not; so, the
I method is not reliable.

[ 2. Highest quality would be achieved when video aspect ratio is 9:16, while video
: shooting. Using 5:4 aspect ratio is also possible; however, you will end up cropping
| from the top and bottom of the movie frame. This ratio could be usually used for
! Instagram posts, not for stories or IGTV.

: 3. Well-known and standard rules of photography wouid be used for production of IGTV
[ videos, as well. For example, if "rule of thirds" is used for horizontal video shooting,
! the same well-known rule in photography and video shooting could be also applied in
: vertical videos.

[ 4. Using IPhones, following apps would be very useful. These apps help in quick
: production of effective and attractive vertical videos to be used in IGTV.

| a) SparkCamera app is free of charge and provides you with possibility of
! simultaneous video shooting and editing. In fact, it is wonderful especially
: when you are intended to create a set of short films between 1 to 10 Seconds.
I b) VideolLeap is another great app used for editing after video shooting.
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Consider following tips in producing video for IGTV

1) Add a "call to action button™ (CTA) on videos;

2) Use link to your webpages, in film descriptions;

3) Avoid creating loud voices at the beginning of video. All videos are in auto play mode.
People reviewing Instagram television on their mobile phones are mostly using
handsfree or handset. Nothing would be more annoying than loud voices heard by
people using handsfree; and, it quickly would be resulting in your IGTV channel to be
unfollowed;

4) Make use of hashtag in IGTV film descriptions; and,

5) Provide quick answers to viewers' comments.



